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In Microsoft’s marktet-leading platform for data visualization,
integrated plannig is now possible. We’ll show you how it’s done!
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How well does planning work in MS Power BI?

The Power Bl ecosystem is renowned for its immense extensibility and flexibility. For professional users who
already work with Power B, this opens an easy way to customize functions and features to the company's
requirements. This often requires little to no additional training, as the Power Bl user interface and
drag-and-drop environment are already familiar.

Through seamlessly integrated, professional financial planning solutions from smartPM, Power Bl enables
comprehensive management control. From dashboards to data modeling, consolidation to forecasting -
everything is now achievable within the Power Bl environment.

In this factsheet we demonstrate,

< how planning functionalities can be seamlessly integrated into Power Bl

< why planning in Power Bl presents an appealing option for finance departments

/ the key benefits of these new planning functions

For users, this means more flexibility, high reliability, and functionality as well as easier collaboration. Every
user has access to the central system as well as the same real-time data, reports, and dashboards. Scenario
analyses enable "what-if" simulations on the company's income statement, balance sheet, and cash flow,
thereby providing a secure basis for decision-making.

Customer opinion on Planning in Power BI:

» The integration of Power Bl by smartPM.solutions has revolutionized our
financial planning and given us a completely new perspective on our company
data. | would highly recommend MS Power Bl technology and working with
smartPM.solutions to anyone.

Rolf Herrmann, Head of Subsurface Engineering 0 n e 0

Factsheet: Planning, Analysis & Reporting in MS Power Bl
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Why Planning in MS Power Bl is Certainly Interesting for you

IT and controlling departments regularly did not have the same requirements for financial planning and
analysis solutions. With the availability of Power Bl for planning, this is changing.

MS Power Bl has many advantages. Functionality and high user acceptance for the finance department,

and a standardized platform with a low TCO (Total Cost of Ownership) that requires no additional
infrastructure from an IT perspective.

All advantages at a glance:

Advantages

« Proven, standardized, market-leading

technology stack with regular updates

« Fully automated integration into key

systems (ERP, CRM, other source systems) -
standardized and automated data consoli-
dation - single point of truth

+ Maximum data transparency and reliability,

real-time results, writeback to standard SQL
databases or Azure SQL

v Work in a familiar user interface, without

special training for the user, drag-and-drop
environment, natural language query

« smartPM's integrated planning module

is natively integrated into MS Power B
(via Acterys) and provides ready-made,
ready-to-use business content that can
be flexibly customized
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What smartPM does...
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of planning

Key functions of the fully integrated
planning solution from smartPM:

Top-down planning,
bottom-up planning

Sales and cost centre planning

Sales planning with Teams
integration and call function

Modern dashboards with
drill-down/through to detail level

Initiative tracker, risk
analysis & warning

Scenario analysis, what-if analysis

Rolling forecasts,
Al-supported forecasts

Value driver analyses

L\” Power BI

Microsoft ifgfz ACTERYS

in MS Power Bl

« Transfer of planning data to ERP systems

v Fast and cost-effective implementation
(a few weeks), customization and
maintenance of the planning solution
internally by your own team

« Standardized and automated reports
and report distributors, over 400 visuals,
available anytime and anywhere, flexible
role concepts

v Agile and reliable decision-making:
Simulation of decisions - impact analyses
on P&L, balance sheet & cash flow

+ ONE system for planning, consolidation,
ad-hoc analyses, budgeting, reporting,
forecasts

+ Audit trail, all governance functions

Factsheet: Planning, Analysis & Reporting in MS Power B 2



sma> .solutions

The planning solution from smartPM.solutions is natively embedded in Power Bl so that users have all
functions in the familiar user interface. Actual, budget, and forecast data converge into a "single source
of truth" and are analyzed and optimized using Bl functionalities.

All data, reports and dashboards can be accessed in real time and are always up to date. Data can be
updated with a simple click, eliminating time-consuming and error-prone data imports and exports.
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Figure 1

The modular structure of the smartPM planning solution enables cross-departmental planning - with the aim
of integrated corporate planning. Figure 1 shows the start page of the smartPM planning solution directly in

Power BI. This start page can be flexibly customized and provides an overview of the departmental planning
that converges in the integrated corporate planning. This allows all loose ends from budgeting to forecasting
to be connected via a single user interface.
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Keep everything in sight with the Performance Dashboard
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Dashboard

The Performance Dashboard shown in Figure 2
certainly resembles visually appealing visualization
_ options from Power Bl. However, there's more to it:

By leveraging the powerful writeback technology
from Acterys, the system allows for adding
comments and editing, enabling multi-dimensional
planning.

Figure 2

The Teams integration shown in the Performance Dashboard enables easy collaboration and fast tracking of
joint initiatives. Using the Gantt chart, tasks can be planned and adjusted in chronological order. The current
degree of target achievement of the top-down targets is measured by comparing actual and forecast figures.
Planning and ad-hoc analysis are multidimensional across products, product groups, sales territories, periods,
value types, sales reps, etc.

» Our project-experienced consulting team not only adapts the planning solutions
to the company's requirements, but also helps to set up smart workflows and
optimize processes. Our plus: extensive know-how and practical solutions from

over 20 years of market experience.f

Alexander Hein, CEO smartPM.solutions

Factsheet: Planning, Analysis & Reporting in MS Power B 4
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Collaborate efficiently, decide with confidence

Figure 3 depicts the clear organization of initiatives, which can be controlled down to the responsibility level.
Initiatives can be utilized for all types of projects and actions, such as sales promotions, cost-saving

measures, construction projects, etc.

sma}ﬁﬂm«ms Sales Initiatives Overview

Name Sales Manager  Priority  ACV Impact Teams Email Progress
~ department X category X
Enter new market: Sweden Markus Edlinger KAK S 545454 @ = 65 % MS&D
New product Edgar Avagyan Kokok ki 346476 @ = 0%
Improve know-how transfer Alexander Hein Kokokkok 300000 @ = 90 %
Adjust KPls Edgar Avagyan *okkkk 200000 @ = 80 % I I
Cross & upselling Christian Konrad 8.8 0 ks 200000 @ = 65% CoGs Software
. B . = 1,236,354 652,476
Market share increase in established Markus Edlinger Kokk ki 200000 @ = 0%
e [ | n
improve planning for the next Jakob Hohenberger s 150000 @ = 100 % Revenue Ms&D All fleet
period 2,385,830 748,476 50,000
Report CAPEX Marina Hein Fokk Yok 120,000 @ = 50 % - '
Negotiate Contract Details Markus Edlinger ok k7 94000 @ = 70% R&D IT infrastructure
measurable increase, combined with  Felix Tonauer ok kot 50000 @ = 70% 364,000 36,000
other inititatives -
Value of measure by responsible and Stage
CPM Implementation Markus Edlinger Fok ok 36000 @ = 10%
Markus Edlinger Alexander Hein Jakob Hoh... | Marina
enhance current workflow Sebastian Wallner 35000 @ = 100 %
Process Analysis Felix Tonauer 25,000 > = 0%
Software Implementation Alexander Hein 15,000 @ = 50 %
implement existing marketing Test Jokdok ok 12000 @ = 61%
campaigns
acquire customers for new product ~ Cristian Schoipu & kA 10000 @ = 40% Cancelled 200K Scoreboard: Delivered k‘ Opportu
Adapt Goals Boris Pejic KA 10000 © = 10% Einisin A
make new hirings possible Natalia Tretiakova Ak Ak 10000 @ = 100 % Opportu... | Ca.
Negotiate Bulk Prices Alexander Hein ~ Hk Kk & 1000 © & 0% el
Opportunity 545K In progre g
Rel tiating Contract: Emil Tsvetk 9000 @ = 5%
negotiating Contracts mil Tsvetkov hAAk TET—— Miasiira 5yTyES
Efficiency Analysis Emil Tsvetkov *dok Kk 6000 @ = 10% D—
0y : Investments 31.66%
Online marketing campaign Sebastian Wallner 1900 @ = 40% Inco‘me fro. - 553% - VERmeE
Cancelled Non Materal Saings
Cross-departmental Synergy Fabian Gerer Sokhkk [ = 100 % 838% 4
=k In Draarace
Figure 3
@ Total Savings

€12.63M

® Total Income
fi\’ €59.63M

ive Planning
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TaskName Progress StartDate | End Date

January February

Negotiate Contract Details. 01/01/2018  12/31/2022

implement existing marketing campaigns. 010172019 12/31/2021

Renegotiating Contracts 071152019 07/15/2022

CPM Implementation 01/01/2020  12/31/2023

Online marketing campaign 01/012020  12/31/2023

Legal Entities
¥ Grayscale (Light) | @ Exco Australia
© Exco Ausiria GmbH
Exco China
©Exco France SE
© Exco Germany AG
@ Exco Global Operations Inc.
®Exco Japan
@ Exco Russia
@ Exco Services Ltd.

Initiatives
(Blank)
acqure customers for ne. .
Adapt Goals
Adjust KPIs
CPM Implementation
Cross & upselling
Cross-departmental Syn...
Efficiency Analysis
‘enhance current workflow
Entor now markot: Sweden
implement existing mark...
Improve know-how transfer
improve planning for the ..
& make new hirings possible

Figure 4

Factsheet: Planning, Analysis & Reporting in MS Power B

Al-powered suggestions

Initiatives can be filtered and
sorted by the Al-powered system,
which generates meaningful
suggestions for applying filter
criteria (see Figure 4).
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Power Bl supports comprehensive planning approaches and Al

Even more comprehensive planning approaches, such as driver-based scenario simulation, can now be
conducted directly in Power Bl (see Figure 5). Additionally, the Chat GPT integration can be utilized for

interpreting or creating scenarios.

@ Period Region
smart solutions H H 9 Sales Initiatives
Scenario Planning s < Tom o
& Refresh /' Edit Multiselect | | Value @ Save Q a9 e
2 Base Best Case Webinar Case Worst Case 802_D_SalesScenario; Name Comment
ACV Target $90,000.0 $105,600.0 $150,000.0 $75,355.0 Base
Best Case
Webinar Case
ACV Goal in k€ over Time h
X # BATCH UPDATE @ CLEARFILTERS ¢ [0 H
Name ®Base @Best Case @ Webinar Case ®Worst Case —
(©) =ID Name=
1 Base
$10,000.0 §
2 BestCase | |
&
= 3 Worst Case | |
©
3 %
>
% $5,000.0 ChatGPT
Find out how Acterys can add unparalleled data
model automation, planning and master data
management to Power BI
$0.0
o 5838338858382 c-c0583388658332-2:538383388588¢2+¢
———————————— NN NN NN NN NN A MM Mm@ M M omomom o m [Talk!ome! 4
I 5NN NSNNANIIANNNINIIANIITA I DT D
S 9999990909090 989099090909 009 09000000900 o
SRSE8JRAVARIRRAIARIJIR/RIRKIRIRRA/RIJIR’RKJ/IJ[IRKJIR/RIIJIRKRRIIRSR
2021 2022 2023 Try our other visuals at AppSource
Name
Figure 5
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Cost Center Planni Cost center planning
3 n s n
perioa TR T o o akTw snrws Even the "classic" cost
205 v Personnel Expenses 1M 1M 1AM Other Porsonnel Expenses 22 B :
e . o o osiviymp  center planning is effort:
Other Income 21.7K ¥ -3.3% - -
LegatEnty OberPorrrel s 288K 288K 220K el |essly possible in Power Bl
Administrative Expenses. 450K 476K 119K Other Expense 23.8K A 45.8° ( . )
n e Marketing Expenses ° NSK 124K 120K @ Higher expenses due to persi See Flgure 6 =
IT Costs 358K 369K  37.0K Other Gains (Losses) 5.2K A
Cost Center Rents 1906K 2070K 2160K Other Gains stagnating
Administration (Parent) + 113600 - Cafet... \/ Etectricity BEK K MK
Depreciation 450K 445K 450K o -495.0 -1.1% ©f
Financial Result ° 10.5K 99K 101K -552.1 5.3% &l
Currency e £
Other 497K 507K 501K +1.1K |9 42.1%
1e e Other Income 25 27K 210k 7400 |(2) 5.3% e—f
Other Expense 225K 288K 240K [OIBES 9 +58%
Other Gains (Losses) 47K 52K sIK (@) | +8s0 b9 +103%
2025-01 202502 2025-08 2025-04 2025-05. 2025-06 2025-07 202508 202509 2025-10 2025-11 2025-12 Grand Total
BUD BUD BUD BUD BUD BUD BUD BUD BUD BUD BUD BLD BUD
Salaries & Wages 75.000 80.000 75.000 75.000 75.000 75.000 75.000 75.000 75.000 75.000 75.000 75.000 905.000
Other Personnel Expenses 18,000 18.000 18.000 18.000 18.000 18.000 14.000 o o 45,000 35000 20,000 mom
Administrative Expenses 993 993 993 993 993 993 993 993 993 993 993 993 1912
Marketing Expenses 1.000 1.000 1.000 1.000 1.000 1.000 1.000 1.000 1.000 1.000 1.000 1.000 12.000
IT Costs 3.080 3.080 3.080 3.080 3.080 3.080 3.080 3.080 3.080 3.080 3.080 3.080 36.960
Rents 18.000 18.000 18.000 18.000 18.000 18.000 18.000 18.000 18.000 18.000 18.000 18.000 216.000

Figure 6

Factsheet: Planning, Analysis & Reporting in MS Power B
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Sales, cost center, and project planning

No problem with Power BI

Powerful commenting functions combined with IBCS ("International Business Communication Standards")
compliant "visuals" enable planning, reporting, commenting and ad-hoc analysis in a single dashboard.

smart .solutions

DED

EmEn
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Sales planning, on the other hand,
can be planned top-down not only
at individual product level, but also
at product group level and even

Customer fn pes) graphically using overall totals
2 Refresh # Edit ct Val | s:
Customer 1 v H
= = (see Figure 7).
Ye 2024 01 2024 02 202403 202404 202405 2024 06 202407 202408
ear * Product Group 1 Actual PY 2,371 5,636 7,183 4812 4,905 5,100 4,600 5,991 67,406
2024 fadl Actual & Forecast CY. 0 o 0 o o 0 o o _
* Product Group 2  Actual PY 3,152 6,274 7322 5,660 1,828 6,586 3,862 6,748 5,024 9,768 7,040 6,552 69,816
Scenario Actual & Forecast CY. 353 7,041 7,741 6352 2352 8264 8017 10218 5938 10,773 8,199 7651 [ easea
v * Product Group 3 Actual PY 2,569 5,445 5,335 4,270 2922 4,692 4,005 5,766 5,187 11,609 6,192 7,408 65,490
folecidt Ao & Forecast Y 2 sss0 sz 4ss ses sse o saan sme e son s [ el
* Product Group 4  Actual PY 4,696 8,505 8,967 3,801 3,729 4,821 3,535 7,346 5844 9,963 9,195 10,052 80,544
Unit Actual & Forecast CY 5,166 9,356 0201 4280 4103 5715 5799 10485 6430 10473 10,114 mose [0 emart |
U v Grand Total Actual PY 12,788 25,860 28,807 18,633 13,384 21,199 16,002 25,851 21,192 40,488 29,522 29,440 283,256
e oot o | I I ) I A=) =) == ) =) M=) M=
Product Attributes
All v /(=)=
50,000
40,000
30,000 25,860 g
. 22,561
20,000
n;;/
10,000
2 2 2 2 2
%, %, %, %, % %, %, %, %, %, %, %,
Figure 7
” - Project and Program Management
¥ i A E
smart .solutions Specifically, for the smartPM Project
}{ Integrated Financial Planning Q’(l HR Planning @ Go-to-Market Planning and Program Performance Manage‘
ment module, powerful and
Commitment Monitoring easy-to-use Gantt chart options are
o available (see also Figure 2). The
roject Position Budget COR Budget incl ACTpaid  ACT PLAN ACT + .
oo o o cor ordered  ordered standard Obligo Report ensures
roject Otii = 5
Project hours 1590k 18k 1,607k 1951k 1951k 3901k transparency N prOIQCt costs and
T T - CM1 2.200k 17k 2217k 1.432k 0k 0Ok .
Contribution Margin 3 - Budget
’ 0 s ow e oo project budgets
Contracted CM3 632k 3k 635k 2671k ok ok
800 % Matrial Overhead Costs 266k 2% 113k 0k ok
, (]
Discount and CTA 0ok 0ok ok -0k ok Ok o« @ ok -0k 11k 4 -1k
Revenue 8035k 60k ok ok ok 8005k @ ok ok 8093k & 2%
T e evenue less Discounts 8035k 60k ok ok ok 8095k @ ok ok 8093k 2%
ontribution Margin 3 - Target Planning hours ok ok -19k -19k 39k 19% @ 19k ok 19k b ok
Mus 10k 0ok ok % ok o« @ 10k ok ok P 0Ok
14 00 (y Other Cost of Goods Sold 0Ok 0Ok -0k 0Ok 0Ok 0Ok . Ok (3 ok 4 0Ok
' © Specific direct costs ok ok -0k ok ok o« @ ok ok ok b ok
Other SDC ok ok -0k ok ok ok @ ok ok ok & 0ok
oM2 1405k 9k 2417k ok ok 1842k @ 429k 18k 2049k 4 206k
Qutsourced service 2641k 11k 0Ok 2.140k 762k 2902k . 251k 24k 2867k * 35k
Software 2384k 47k -976k 1226k 1429k 2655k @ 224k 66k 1863 b 792k
verhead Costs 773k 6k -254k ok ok 725k @ -54k 79 604k b 31k
W 6K 507k 4k 141k ok ok 476k @ -35k 109k 453k b 22k
Other material direct costs 1.021k 0Ok 166k 138k 369k 507k . -514k 198k 528k 4 =21k
IT Services 5.615k 28k -1.721k 3.535k 938k 4472k . -1.171k 279% 4954k * -482k
Material costs 5835k 43k 1432 3519 1749k s268k @ 610k 284k sk b 157k
® Hours 4813k 40k 4103k -4103k 8assk 415Kk @ 702k 345K 3757k & 394k

Figure 8

Factsheet: Planning, Analysis & Reporting in MS Power B
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Balance supply and demand with Power BI

Considering procurement and S&OP processes is extremely beneficial from a corporate management
perspective. Figure 9 demonstrates the systematic capability to balance demand and supply. This involves
reconciling various forms of forecasts with production capabilities and adjusted top-down directives.

sma> solutions % SCM Dashboard

@Production Plan @ Revised Top Down Supply vs Demand Weekly Chart (Quantities)

Legend @ACT Data ~ Firm Demand @ Named Likely Demand @ Sales Campaign ® Unnamed Predicted

~1 Top Down Targets [

M Actuals [N
B Firm Demand =

B Named Likely 2 02Mm
M Unnamed Predicted (7

M Sales Campaign 2
W Production Plan 2
1 Supply Capacity =
M Revised Top Down 2 o1m e L S G S L P O 5

0.0M

KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52

@ Actual Demand with Outliers @Actual Demand without outliers Actual Weekly Demand (Quantities)

02M

0.1M

Actual Demand with Out...

KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW KW

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52
Calendar Week

Figure 9

As a central requirement for integrated financial planning, the income statement is linked to the balance

sheet, including its sub-plans. The cash flow is derived from the income statement and the balance sheet
(see Figure 10).

For the connection of income statement items in the balance sheet and cash flow, corresponding mappings

can be defined (for example, that revenues become receivables and then become cash-effective through
payment factors).

IBCS-compliant commenting functions via the respective visuals facilitate understanding of the data and
enable clear communication of important messages and recommendations.

Factsheet: Planning, Analysis & Reporting in MS Power B
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Profit & Loss

Statement

PY AC APY APY%
@ Sales & Operating Revenues 37.6M A +619.1%
Sales & Operating Revenues . 5.2M 37.6M @ +32.4M +619.1% Hi, bitte um ein Update
irrsinniges Wachstum 2023
Cost of Material -2.0M @»13.3M -11.3M -571.6%
(2) Costof Material -13.3M ¥ -571.6%
= Gross Margin - Accounting 3.3M 24.4M 6) +21.1M +648.0% Material Cost increases by 71%
Operating Costs -1.9M -5.5M -3.6M -189.7% @ Gross Margin - Accounting 24.4M A +648.0%
Test
Personnel Expenses -1.3M @ -5.0M -3.7M -275.7%
- R @ Personnel Expenses -5.0M V -275.7%
Other Expenses -572.8K -510.9K @ +61.9K +10.8% Personnel Exp 80 K...
=EBITDA 1.3M [ 1sm (6) +17.5M +1,206.9%  (5) Other Expenses -510.9K A +10.8%
Delta 6 K
Depreciation and Amortisation -384.2K -820.8K -436.6K -113.6%
- (6) EBITDA18.8M 4 +1,206.9%
=EBIT-ET 963.7K I 15.0m +17.0M +1,768.7% EBITDA weil deswegen
Financial results 137.6K -488.5K -626.0K -455.1%
=EBT 1.1Mm - 17.5M +16.4M +1,490.9%
Tax -238.5K
— Balance Sheet
=Net income 862.8|
PY| apy
Totsl Assets wazm e 27
Assets sazm P 2378
Non-Current Assets aram I st
Non-Gurrent Finencial Assets 206m b oM
Property, Plant, Equipment W 12m % wiam
Current Assets 7.0Mm | +860M
— Pu
Trade Receivables 22m
Gash atHand end n Banks Tam
Curront Financial Assets 748K
Total Equity & Lisbiiies 2am [ 2104m
. Equity -4.5M
Flgure 10 Equity asm
Prof Loss card forward oM
‘Share Capital and Capital Reserves -26M
Lisbiltios “an.0m 194.1M
Long-term Liabities a5M
Long-term Debt -13.5M
Current Liabilities -245m
Current Provisions
Trade Payables -2.8M
Other Gurrent Libiltios 72m
Accrued Expenses and Deferred Income. -taam [

Cash Flow

(in k€) 2020 01 2020 02 2020 03 2020 04 2020 05 2020 06 2020 07 2020 08 2020 09 2020 10 2020 11 2020 12

-

Cash Flow from Operating Activities (50,617) (344) (335) (334) (328) (6,494) (6,473) (6,439) (6,368) (6,2276) (7,292) (9,257)
Net Income Before Tax (18,191) (210) (609) (662) (725)  (1,299) (1,418)  (1,584) (2,055  (2,397) (2895  (3,971)
Depreciation
Provisions 1) 41
Income Taxes 2,847 43 128 135 143 235 247 262 336 359 390 486
Change in Inventories 19,321 420 618 647 691 1171 1,271 1424 1,920 2,281 2,842 5224
Accounts Receivable 9,523 189 413 417 426 685 715 786 965 1,104 1,358 2,074
Other Changes in Current Assets 19,359 683 412 512 631 1,712 1,921 2,197 2,420 2,899 2,348 2,362
Accounts Payable (11,018) (747) (369) (374) (375) (1,126) (1,133) (1,162) (992) (1,004) (1,031) (1,194)
Other Changes in Current Liabilities (72,417) (721) (927) (1,009) (1,119) (7,872) (8,077) (8,361) (8,961) (9,518) (10,306) (14,197)
Extraordinary Items

Cash Flow from Investing Activities 97,281 3,869 3,873 3,892 3,918 10,098 10,141 10,195 10,250 10,339 10,453 12,533
Tangible Assets 29,055 2,081 2,090 2,113 2,141 2,160 2,204 2,259 2,314 2,402 2,515 2,645
Intangible Assets
Financial Assets 68,227 1,788 1,783 1,779 1,776 7,938 7,937 7,936 7,936 7,937 7,938 9,889

Cash Flow from Financing Activities (31,959) (2,312) (2.336) (2,365) (2,402) (2,419) (2.483) (2,571) (2,694) (2,870) (2,431) (2.492)
Changes in Equity (2,239) (172) 172) (172) 172) (172) (172) (172) (172) 172) 172) (172)
Deposits/Withdrawals from Issue of Bonds and Taking out Loans
Other Changes in Non-Current Liabilities (29,720) (2,140) (2,164) (2,193) (2,229) (2,247) (2,311) (2,399) (2,522) (2,697) (2,259) (2,319)

Cash and Cash Equivalents at the Start of the Period 14,131 28,837 30,050 31,252 32,446 33,634 34,819 36,003 37,189 38377 39,570 40,300

Change in Cash and Cash Equivalents 14,705 1,213 1,202 1,194 1,188 1,185 1,184 1,185 1,188 1,194 729 785

Cash and Cash Equivalents at the End of the Period 28,837 30,050 31,252 32,446 33,634 34,819 36,003 37,189 38,377 39,570 40,300 41,084

Factsheet: Planning, Analysis & Reporting in MS Power B
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Al-supported planning in Power Bl
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Top-Down Planning i) ) (PR ©
-] Actual PY Target
Year 2024 785,194 853,248
2024 W
Product X Customer
KPIs Product 105
Actual PY
/ Product 105 Customer 1 o S 8o
785K / 50,814 19,554
C// Ask me anything!
[ I
/ Product 108 Customer 40
/ 47,190 17,600 P over years in ausria from 2023
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Figure 11

In this powerful controlling solution, plan figures can be entered at the top level and broken down to subordi-
nate hierarchy levels (profit centers, products, etc.) (see Figure 11). Artificial intelligence, such as Chat GPT,
can provide meaningful support for planning-related questions and is seamlessly integrated.
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What we offer to our customers...

Best technology for integrated planning, analysis, budgeting,
forecasting, reporting and consolidation in combination with
business advice and excellent service!

4,9/5 % Project satisfaction 6,8/7 % Support satisfaction 4,8/5 * Kununu
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Good reasons
for smartPM

You might also be interested in...

Why we are the right partner
for your company!

One single point of truth: source systems
seamlessly and automatically connected

Flexible, Excel-like controlling technology

combined with business content . . .
Energy Transformation Meets Financial
Restructuring: Fully Integrated Project and
Financial Planning with MS Power Bl at ONEO

Integrated financial planning, analysis, budgeting,

forecasting and reporting from a single source ONEO is considered a shining visionary for i ive and sustainable energy solutions
in the energy industry. Recently, ONEO partnered with smartPM.solutions to
implement the fully Integrated Project and Financial Planning in MS Power BI. "This
investment has completely paid off," says Denis Cavkic, Head of Controlling at ONEO.

User-friendly, innovative solutions with
artificial intelligence

) @ oneo

Certified technology partner of Jedox, About ONEO GmbH & Co. KG
: Facts about ONEO
Acterys / MS Power BI, SAP SAC, Unit4 FP&A ONEO is an independent company under the
umbrella of Shorelight Partners, an investor focused Founded: 2016
on the energy transition. ONEO's business areas .
include the optimization of oil and gas production Employees: 50
through new technologies and digitalization, as well Turnover: € 24 Mio.
as the creation of a new energy cycle through HQ: Hannover, DE
Competent and experienced team with a environmentally friendly extraction and subsequent ’
. . . reuse with renewable energies or complete
controlling background; 4.9/5 Project Rating renaturation.

Your reliable partner for digitalization in
controlling - before, during and after the project
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Link: https://smartpm.solutions/planning-in-power-bi

sma> PM solutions We look forward to hearing from you!

Head Office: You can also find us on:

Seidengasse 9/2.3 Tel. +43/(0)13580070 Contact =>

1070 Vienna E-Mail: info@smartpm.solutions Expert Chat - [in| XING Yu@@ Kununu
Austria Web: www.smartpm.solutions [ E:

Visit our
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